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I. Academic/Professional Background

A. Name: Ravi Kumar Jillapalli		Title: Professor of Instruction


B. Educational Background
                                                                                	

	Degree
	Year
	University
	Major
	Thesis/Dissertation

	Ph.D.
	2008
	Texas Tech University
	Marketing
	“Professional-Brand Advocacy: An Examination of the Roles of Brand Identification, Attachment Strength and Relationship Factors”

	M.S.
	2000
	Texas Tech University
	Management Information Systems
	

	MBA
	1999
	Texas Tech University
	(1) Management
(2) Health Organization Management
	

	B.S.
	1988
	Christian Medical College (Madras University)
	Physical Therapy
	


	

C. University Experience
		
	Position
	University
	Dates


	Professor of Instruction
	Texas State University- San Marcos
	9/1/24- Present

	Lecturer
	Texas State University- San Marcos
	9/1/14 – 8/31/2024

	Assistant Professor
	Texas State University- San Marcos
	9/1/08 - 8/31/2014

	Visiting Assistant Professor
	Texas Tech University
	9/1/07 - 8/31/2008

	Research Assistant
	Texas Tech University
	9/1/05 - 8/31/2007

	Adjunct Faculty
	Wayland Baptist University
	Fall 2002 – Sept. 2004.




D. Relevant Professional Experience

	Position
	Entity
	Dates


	Director of Rehabilitation
	Garrison Geriatric Education and Care Center, Lubbock, Texas
	02/2002 – 9/2005

	Lead Therapist
	Lakeside Rehab, Lubbock, Texas
	10/1995 – 1/2002

	Consultant Physical Therapist
	Healthcare Staff Resources, Carrolton, Texas
	09/1992 –09/1995

	Consultant Physical Therapist
	Manipal Hospital, India
	12/1991 –09/1992

	Consultant Physical Therapist
	Home Health, India 
	07/1991 – 2/1991

	Director of Physical Therapy
	Seventh-Day Adventist Hospitals, India
	03/1988 –07/1991



E. Other Professional Credentials (licensure, certification, etc.) 

Emergency Response and Management of Acute Injury and Illness Certification (Aug. 2025- Present)

Quality Matters: Designing Your Online Course (Virtual) Certification, May 14, 2020.

Brain Connectivity Analysis using CONN Toolbox, Martinos Center for Biomedical Imaging (A Joint Institute of Harvard University, MIT and Massachusetts General Hospital), May 2017.

Structural and Functional Brain Connectivity Via MRI & fMRI, Martinos Center for Biomedical Imaging (A Joint Institute of Harvard University, MIT and Massachusetts General Hospital), October 2015.

fMRI Design & Analysis using SPM and FSL, Neural Systems Group – (Massachusetts General Hospital and Temple Neuroimaging Research Group), Summer 2014.

Biomedical Imaging for Experimental Design (fMRI, MRI, MEG, EEG, DTI, DSI, MRS, PET, NIRS, DOT, TMS), Martinos Center for Biomedical Imaging (A Joint Institute of Harvard University, MIT and Massachusetts General Hospital), Summer 2013.

Physical Therapy Licensure, Texas State Board of Physical Therapy Examiners (1992-Present).


II. TEACHING

A. Teaching Honors and Awards:

2018 Presidential Distinction Award for Excellence in Teaching, McCoy College of Business 

Dean’s Nominee for the Presidential Award for Excellence in Teaching, 2018, Texas State University 

Dean’s Nominee for the Presidential Award for Excellence in Teaching, 2012, Texas State University

Medallion from Randolph Air Force Base Administrators for Supervising 10 Student projects (AFSVA), May, 2012

Best TEACH Research Award, 2007, Texas Tech University

TEACH Fellow, 2006 – 2007, Texas Tech University	

B. Courses Taught:

Overall Student Course Evaluations (2008 – Present): Average: 4.63/5.0 (Median: 4.67/5.0)

Consumer Behavior (MKT 3330-001- Fall 2025 (Course Evaluations: 4.64/5.0)
Consumer Behavior (MKT 3350.003) –Fall 2025 (Course Evaluations: 4.69/5.0)
Consumer Behavior (MKT 3350.004) –Fall 2025 (Course Evaluations: 4.45/5.0)
Consumer Behavior (MKT 3350.006) – Fall 2025 (Course Evaluations: 4.63/5.0)

Students In Free Enterprises (MKT 3362.501) - Summer I 2025 (Course Evaluations: 4.76/5.0)
Consumer Behavior (MKT 3350.501) –Summer 2025 (Course Evaluations: 4.63/5.0)

Consumer Behavior (MKT 3350.251) –Spring 2025 (Course Evaluations: 4.69/5.0)
Consumer Behavior (MKT 3350.252) –Spring 2025 (Course Evaluations: 4.62/5.0)
Consumer Behavior (MKT 3350.253) – Spring 2025 (Course Evaluations: 4.69/5.0)
Students in Free Enterprise (MKT 3362-251- Spring 2025 (Course Evaluations: 4.67/5.0)

Promotion Strategy (MKT 4330-005- Fall 2024 (Course Evaluations: 4.79/5.0)
Consumer Behavior (MKT 3350.001) –Fall 2024 (Course Evaluations: 4.71/5.0)
Consumer Behavior (MKT 3350.003) –Fall 2024 (Course Evaluations: 4.69/5.0)
Consumer Behavior (MKT 3350.004) – Fall 2024 (Course Evaluations: 4.64/5.0)

Principles of Marketing (MKT 3343.501) - Summer I 2024 (Course Evaluations: 4.40/5.0)
Consumer Behavior (MKT 3350.501) –Summer 2024 (Course Evaluations: 4.34/5.0)

Consumer Behavior (MKT 3350.251) –Spring 2024 (Course Evaluations: 4.27/5.0)
Consumer Behavior (MKT 3350.252) –Spring 2024 (Course Evaluations: 4.38/5.0)
Consumer Behavior (MKT 3350.253) – Spring 2024 (Course Evaluations: 4.52/5.0)
Students in Free Enterprise (MKT 3362-251- Spring 2024 (Course Evaluations: 4.49/5.0)

Consumer Behavior (MKT 3350.002) –Fall 2023 (Course Evaluations: 4.44/5.0)
Consumer Behavior (MKT 3350.003) –Fall 2023 (Course Evaluations: 4.50/5.0)
Consumer Behavior (MKT 3350.004) – Fall 2023 (Course Evaluations: 4.61/5.0)
Studies in Free Enterprise (MKT 3362-001- Fall 2023 (Course Evaluations: 4.46/5.0)

Principles of Marketing (MKT 3343.501) - Summer I 2023 (Course Evaluations: 4.67/5.0)
Consumer Behavior (MKT 3350.002) –Summer 2023 (Course Evaluations: 4.70/5.0)

Consumer Behavior (MKT 3350.251) –Spring 2023 (Course Evaluations: 4.67/5.0)
Consumer Behavior (MKT 3350.252) –Spring 2023 (Course Evaluations: 4.76/5.0)
Consumer Behavior (MKT 3350.253) – Spring 2023 (Course Evaluations: 4.63/5.0)
Students in Free Enterprise (MKT 3362-251- Spring 2023 (Course Evaluations: 4.63/5.0)

Consumer Behavior (MKT 3350.002) –Fall 2022 (Course Evaluations: 4.50/5.0)
Consumer Behavior (MKT 3350.003) –Fall 2022 (Course Evaluations: 4.60/5.0)
Consumer Behavior (MKT 3350.004) – Fall 2022 (Course Evaluations: 4.60/5.0)
Students in Free Enterprise (MKT 3362-001- Fall 2022 (Course Evaluations: 4.36/5.0)

Principles of Marketing (MKT 3343.501) - Summer I 2022 (Course Evaluations: 4.76/5.0)

Consumer Behavior (MKT 3350.251) –Spring 2022 (Course Evaluations: 4.61/5.0)
Consumer Behavior (MKT 3350.252) –Spring 2022 (Course Evaluations: 4.62/5.0)
Consumer Behavior (MKT 3350.253) – Spring 2022 (Course Evaluations: 4.64/5.0)
Students in Free Enterprise (MKT 3362-251- Spring 2022 (Course Evaluations: 4.53/5.0)


Consumer Behavior (MKT 3350.001) –Fall 2021 (Course Evaluations: 4.67/5.0)
Consumer Behavior (MKT 3350.002) –Fall 2021 (Course Evaluations: 4.70/5.0)
Consumer Behavior (MKT 3350.003) – Fall 2021 (Course Evaluations: 4.79/5.0)
Students in Free Enterprise (MKT 3362-001- Fall 2021 (Course Evaluations: 4.60/5.0)

Principles of Marketing (MKT 3343.501) - Summer I 2021 (Course Evaluations: 4.41/5.0)

Consumer Behavior (MKT 3350.251) –Spring 2021 (Course Evaluations: 4.25/5.0)
Consumer Behavior (MKT 3350.252) – Spring 2021 (Course Evaluations: 4.13/5.0)

Consumer Behavior (MKT 3350.002) –Fall 2020 (Course Evaluations: 4.24/5.0)
Consumer Behavior (MKT 3350.003) – Fall 2020 (Course Evaluations: 4.37/5.0)
Principles of Marketing (MKT 3343.003) - Fall 2020 (Course Evaluations: 3.94/5.0)

Consumer Behavior (MKT 3350.501) –Summer I 2020 (Course Evaluations: 4.38/5.0)
Principles of Marketing (MKT 3343.501) - Summer I 2020 (Course Evaluations: 4.52/5.0)

Principles of Marketing (MKT 3343.253) -Spring 2020 (Course Evaluations: 4.53/5.0)
Principles of Marketing (MKT 3343.254) - Spring 2020 (Course Evaluations: 4.6/5.0)

Principles of Marketing (MKT 3343.003) -Fall 2019 (Course Evaluations: 4.57/5.0)
Principles of Marketing (MKT 3343.004) -Fall 2019 (Course Evaluations: 4.67/5.0)

Consumer Behavior (MKT 3350.501) –Summer I 2019 (Course Evaluations: 4.82/5.0)
Principles of Marketing (MKT 3343.503) - Summer I 2019 (Course Evaluations: 4.75/5.0)

Principles of Marketing (MKT 3343.253) -Spring 2019 (Course Evaluations: 4.64/5.0)
Principles of Marketing (MKT 3343.254) -Spring 2019 (Course Evaluations: 4.64/5.0)

Principles of Marketing (MKT 3343.005) -Fall 2018 (Course Evaluations: 4.68/5.0)
Graduate Marketing Management (MKT 5321.001) - Fall 2018 (Course Evaluations: 4.64/5.0)
Graduate Marketing Management (MKT 5321.002) - Fall 2018 (Course Evaluations: 4.80/5.0)

Consumer Behavior (MKT 3350.501) –Summer I 2018 (Course Evaluations: 4.83/5.0)
Principles of Marketing (MKT 3343.503) - Summer I 2018 (Course Evaluations: 4.71/5.0)

Principles of Marketing (MKT 3343.254) -Spring 2018 (Course Evaluations: 4.63/5.0)
Principles of Marketing (MKT 3343.260) -Spring 2018 (Course Evaluations: 4.71/5.0)
Principles of Marketing (MKT 3343.267) -Spring 2018 (Course Evaluations: 4.60/5.0)

Principles of Marketing (MKT 3343.004) -Fall 2017 (Course Evaluations: 4.64/5.0)
Graduate Marketing Management (MKT 5321.001) - Fall 2017 (Course Evaluations: 4.92/5.0)
Graduate Marketing Management (MKT 5321.002) - Fall 2017 (Course Evaluations: 4.60/5.0)

Consumer Behavior (MKT 3350.501) –Summer I 2017 (Course Evaluations: 4.62/5.0)
Principles of Marketing (MKT 3343.503) - Summer I 2017 (Course Evaluations: 4.77/5.0)

Consumer Behavior (MKT 3350.253) –Spring 2017 (Course Evaluations: 4.64/5.0)
Consumer Behavior (MKT 3350.254) –Spring 2017 (Course Evaluations: 4.59/5.0)
Consumer Behavior (MKT 3350.255) –Spring 2017 (Course Evaluations: 4.81/5.0)
Graduate Marketing Management (MKT 5321.252) - Spring 2017 (Course Evaluations: 4.85/5.0)

Principles of Marketing (MKT 3343.004) -Fall 2016 (Course Evaluations: 4.71/5.0)
Graduate Marketing Management (MKT 5321.001) - Fall 2016 (Course Evaluations: 4.50/5.0)
Graduate Marketing Management (MKT 5321.002) - Fall 2016 (Course Evaluations: 4.44/5.0)

Consumer Behavior (MKT 3350.501) –Summer I 2016 (Course Evaluations: 4.73/5.0)
Principles of Marketing (MKT 3343.503) - Summer I 2016 (Course Evaluations: 4.85/5.0)

Principles of Marketing (MKT 3343.254) -Spring 2016 (Course Evaluations: 4.76/5.0)
Principles of Marketing (MKT 3343.262) - Spring 2016 (Course Evaluations: 4.87/5.0)
Graduate Marketing Management (MKT 5321.252) - Spring 2016 (Course Evaluations: 4.76/5.0)

Principles of Marketing (MKT 3343.009) -Fall 2015 (Course Evaluations: 4.71/5.0)
Principles of Marketing (MKT 3343.012) -Fall 2015 (Course Evaluations: 4.75/5.0)
Graduate Marketing Management (MKT 5321.001) - Fall 2015 (Course Evaluations: 4.59/5.0)
Graduate Marketing Management (MKT 5321.002) - Fall 2015 (Course Evaluations: 4.55/5.0)

Consumer Behavior (MKT 3350.255) –Spring 2015 (Course Evaluations: 4.68/5.0)
Consumer Behavior (MKT 3350.256) –Spring 2015 (Course Evaluations: 4.68/5.0)
Graduate Marketing Management (MKT 5321.252) - Spring 2015 (Course Evaluations: 4.57/5.0)

Principles of Marketing (MKT 3343.007) -Fall 2014 (Course Evaluations: 4.73/5.0)
Graduate Marketing Management (MKT 5321.002) - Fall 2014 (Course Evaluations: 4.34/5.0)

Consumer Behavior (MKT 3350.502) –Summer I 2014 (Course Evaluations: 4.69/5.0)
Principles of Marketing (MKT 3343.503) - Summer I 2014 (Course Evaluations: 4.76/5.0)

Graduate Marketing Management (MKT 5321.252) - Spring 2014 (Course Evaluations: 4.78/5.0)
Principles of Marketing (MKT 3343.253) -Spring 2014 (Course Evaluations: 4.66/5.0)

Consumer Behavior (MKT 3350.003) -Fall 2013 (Course Evaluations: 4.68/5.0)
Consumer Behavior (MKT 3350.004) -Fall 2013 (Course Evaluations: 4.56/5.0)
Graduate Marketing Management (MKT 5321.002) - Fall 2013 (Course Evaluations: 4.78/5.0)

Consumer Behavior (MKT 3350.501) - Summer I 2013 (Course Evaluations: 4.73/5.0)
Principles of Marketing (MKT 3343.503) – Summer I 2013 (Course Evaluations: 4.66/5.0)

Marketing Health Care (MKT 3390.251) -Spring 2013 (Course Evaluations: 4.79/5.0)
Graduate Marketing Management (MKT 5321.251) - Spring 2013 (Course Evaluations: 4.72/5.0)
Graduate Marketing Management (MKT 5321.252) - Spring 2013 (Course Evaluations: 4.73/5.0)

Consumer Behavior (MKT 3350.003) -Fall 2012 (Course Evaluations: 4.75/5.0)
Consumer Behavior (MKT 3350.004) -Fall 2012 (Course Evaluations: 4.79/5.0)
Graduate Marketing Management (MKT 5321.002) - Fall 2012 (Course Evaluations: 4.68/5.0)

Principles of Marketing (MKT 3343.502) – Summer I 2012 (Course Evaluations: 4.68/5.0)
Marketing Management (MKT 4337.501) - Summer I 2012 (Course Evaluations: 4.57/5.0)

Services Marketing (MKT 3365.251) -Spring 2012 (Course Evaluations: 4.75/5.0)
Graduate Marketing Management (MKT 5321.251) - Spring 2012 (Course Evaluations: 4.41/5.0)
Graduate Marketing Management (MKT 5321.252) - Spring 2012 (Course Evaluations: 4.67/5.0)

Consumer Behavior (MKT 3350.003) - Fall 2011 (Course Evaluations: 4.69/5.0)
Consumer Behavior (MKT 3350.004) - Fall 2011 (Course Evaluations: 4.79/5.0)
Graduate Marketing Management (MKT 5321.002) - Fall 2011 (Course Evaluations: 4.69/5.0)

Principles of Marketing (MKT 3343.503) – Summer I 2011 (Course Evaluations: 4.89/5.0)
Graduate Marketing Management (MKT 5321.501) - Summer I 2011 (Course Evaluations: 4.52/5.0)

Consumer Behavior (MKT 3350.254) - Spring 2011 (Course Evaluations: 4.71/5.0)
Graduate Marketing Management (MKT 5321.252) - Spring 2011 (Course Evaluations: 4.60/5.0)

Graduate Marketing Management (MKT 5321.002) - Fall 2010 (Course Evaluations: 4.51/5.0)
Consumer Behavior (MKT 3350.003) - Fall 2010 (Course Evaluations: 4.59/5.0)
Consumer Behavior (MKT 3350.004) - Fall 2010 (Course Evaluations: 4.84/5.0)

Consumer Behavior (MKT 3350.501) - Summer I 2010 (Course Evaluations: 4.75/5.0)
Principles of Marketing (MKT 3343.503) – Summer I 2010 (Course Evaluations: 4.78/5.0)

Consumer Behavior (MKT 3350.253) - Spring 2010 (Course Evaluations: 4.56/5.0)
Consumer Behavior (MKT 3350.254) - Spring 2010 (Course Evaluations: 4.91/5.0)
Graduate Marketing Management (MKT 5321.252) - Spring 2010 (Course Evaluations: 4.94/5.0)

Consumer Behavior (MKT 3350.003) - Fall 2009 (Course Evaluations: 4.69/5.0)
Consumer Behavior (MKT 3350.004) - Fall 2009 (Course Evaluations: 4.63/5.0)

Graduate Marketing Management (MKT 5321.252) - Spring 2009 (Course Evaluations: 4.58/5.0)
Principles of Marketing (MKT 3343.255) – Spring 2009 (Course Evaluations: 4.67/5.0)

Consumer Behavior (MKT 3350.004) – Fall 2008 (Course Evaluations: 4.71/5.0)
Principles of Marketing (MKT 3343.009) – Fall 2008 (Course Evaluations: 4.61/5.0)


C. Graduate Theses/Dissertations, Honors Theses, or Exit Committees (if supervisor, please indicate):

Ross, Alyson: Texas State University Honors College Independent studies, SUM , 2020

Stuber, Jordan: Texas State University Honors College Independent studies, Fall 2019

Centeno, Diana: Texas State University Honors College Independent studies, Fall 2016

Mandaville, Amy D. (PLID:A00595060), MBA Thesis, 2011- 2012, Committee Member.


D. Courses Prepared and Curriculum Development:

Studies in Free Enterprises (MKT 3362) – Fall 2025
- New Curriculum review

Consumer Behavior (MKT 3350) – Fall 2025
- New Curriculum review

Studies in Free Enterprises (Hybrid) – Summer 2025
- New course development
- 3 real-world entrepreneurial projects solving UN Sustainable Development Goals
- Midsemester project reviews
- 11 In-class application exercises
- Three Integrative Paper-pencil exams (Wrote own questions)
- Group presentations

Promotion Strategy – Fall 2024
- New Course Development
- Face-to-Face delivery of content
- 11 In-class application exercises
- Promotions project using MRI Simmons Catalyst, Vivvix, library databases
- Group presentations
- Four Integrative Paper-pencil exams (Wrote own questions)

Studies in Free Enterprises (Stand-alone) – Spring 2024
- New course development (Hybrid)
- Face-to-Face delivery of Social Entrepreneurial content
- 8 real-world entrepreneurial projects solving UN Sustainable Development Goals
- Midsemester project reviews
- 11 In-class application exercises
- Three Integrative Paper-pencil exams (Wrote own questions)
- Group presentations

Consumer Behavior (Hybrid) – Summer 2023
- New course development (Hybrid)
- Four weekly Chapter online quizzes 
- Real world, written, individual consumer behavior projects (Motivations)
- Individual Recorded Video presentations (Technological skills with MP4 & MOV files) 
- Four Integrative online exams (Wrote own questions)

Principles of Marketing (Hybrid) – Summer 2022
- New Course Development (Hybrid)
- Hands on strategy short exercises & Career Exercises
- Written exercises with emphasis on career goals, personal marketing, practical/ technological skills (LinkedIn), and Brand You 
- Five Integrative online exams (wrote own questions)

Studies in Free Enterprises (combined with Student Organization) – Fall 2021
- New Course Development: Face-to-Face (Pandemic) delivery of content
- Faculty Advisor, Students in Free Enterprise
- Five real-world entrepreneurial projects
- Midsemester project reviews
- Three quizzes
- Personal reflection essays
- Mandatory Interview Express with Prospective Employers 

Principles of Marketing – Summer 2020
- Combination of Synchronous and asynchronous Online (Pandemic) delivery of content
- Hands on strategy short exercises & Career Exercises
- Written exercises with emphasis on career goals, personal marketing, practical/ technological skills (LinkedIn), and Brand You 
- Five Integrative online exams (wrote own questions)

Consumer Behavior – Summer 2020
- Combination of Synchronous and asynchronous Online (Pandemic) delivery of content
- Four weekly Chapter online quizzes 
- Real world, written, individual consumer behavior projects (Motivations)
- Individual Recorded Video presentations (Technological skills with MP4 & MOV files) 
- Four Integrative online exams (Wrote own questions)

Principles of Marketing – Spring 2020
- Face-to-Face   Online (Pandemic) delivery of content
- Wall Street Journal articles
- Hands on strategy short exercises & Career Exercises
- Written In-class exercises with emphasis on career goals, personal marketing, practical/ technological skills (LinkedIn), and Brand You 
- Five exams (three exams online); wrote own questions

Marketing Health Care - Spring 2013
- New course Development (Proposed in Fall 2010)
- Adopted new textbook
- Eight major real world strategic health care marketing projects in San Antonio, Austin,   Round Rock, Houston using real hospital data
- Project presentations 
- Three exams

Undergraduate Marketing Management - Summer I 2012
- New course Development
- Adopted new textbook
- Strategic marketing projects for publicly traded firms (Diversification strategy)
- Three exams 

Services Marketing - Spring 2012
- New course Development
- Adopted new textbook
- Ten major real world Strategic services marketing projects for the US Air Force (AFSVA) using Air Force data, San Antonio headquarters, and project implementation at all Air Force bases around the world. 
- Project presentations to Air Force personnel
- Three exams

Health Care Marketing (Proposed) – Fall 2010
-  Proposed a new health care marketing course to curriculum committee

Marketing Management (Graduate) - Spring 2009
- New course Development
- Adopted new textbook
- Marketing plan project for publicly traded firms
- SACS & AACSB outcomes
- Two essay exams

Consumer Behavior - Fall 2008
- New course Development
- Adopted new textbook
- SACS Outcomes
- Four exams

Principles of Marketing - Fall 2008
- New course Development
- Adopted new textbook
- Five exams

G. Funded Internal Teaching Grants and Contracts:

Teaching and Learning Excellence Grant ($800.00), 2009-2010.


III. SCHOLARLY/CREATIVE

A. Works in Print (including works accepted, forthcoming, in press)

2. Articles

a. Refereed Journal Articles:

Jillapalli, Ravi and Regina Jillapalli (2014), “A Prescription For Medical Outsourcing Success in the Affordable Care Act Milieu,” Journal of Global Marketing, 27 (5), 285-297.

Jillapalli, Ravi and Regina Jillapalli (2014), “Do Professors Have Customer-based Brand Equity?” Journal of Marketing for Higher Education, 24 (1), 22-40.

Kemp, Elyria, Ravi Jillapalli, and Enrique Becerra (2014), “Health Care Branding: Developing Emotionally Based Consumer Brand Relationships,” Journal of Services Marketing, 28 (2), 126-137.

Sierra, Jeremy J., Ravi Jillapalli, and Vishag Badrinarayanan (2013) “Determinants of a Lasting Purchase: The Case of a Tattoo Purchase,” Journal of Retailing and Consumer Services, 20 (4), 389-399.

Jillapalli, Ravi and James B. Wilcox (2010), “Professor Brand Advocacy: Do Brand Relationships Matter?” Journal of Marketing Education, 32 (3), 328-340.

Taylor, David, Donna F. Davis, and Ravi K. Jillapalli (2009) “Privacy Concern and Online Personalization: The Moderating Effects of Information Control and Compensation,” Electronic Commerce Research, 9 (3), 203-223.


3. Conference Proceedings 

a. Refereed Conference Proceedings:

Jillapalli, Ravi (2018), “Re-examining Satisfaction and Service Quality: What Can Neurobiology Teach Us?” 2018 Frontiers in Service Conference. Austin, TX: American Marketing Association SERVSIG.

Jillapalli, Ravi (2017), “A Firm’s Propensity to Reshore: Dissecting the Reshoring Trend,” in J. Fowler (ed.), Society for Marketing Advances 2017 Annual Conference Proceedings. Louisville, KY: Society for Marketing Advances.

Jillapalli, Ravi (2016), “The Role of Strategic Factors in a Firm’s Propensity to Reshore,” in Q. Fei (ed.), Association of Collegiate Marketing Educators 2016 Annual conference Proceedings. Oklahoma City, OK:  Association of Collegiate Marketing Educators (Best Paper: Marketing Strategy & Innovation Track).

Jillapalli, Ravi and Regina Jillapalli (2015), “The Impact of Online Student-Professor Relationships on Course Performance and Turnover Intentions” in M. Nelson (ed.), Marketing Educators’ Association 2015 Annual Conference Proceedings. Las Vegas, NV: Marketing Educators’ Association. (Third Place, Overall in the Conference and Best Paper, Marketing and Technology Track)

Taylor, Ruth and Ravi Jillapalli (2015), “Challenges in the Teaching of Marketing: Metacognitive Thought Sought in Class Attendance Policies” in M. Nelson (ed.), Marketing Educators’ Association 2015 Annual Conference Proceedings. Las Vegas, NV: Marketing Educators’ Association.

Jillapalli, Ravi and Regina Jillapalli (2014), “Can Human Brand extensions Transform To Brands?,” in Q. Fei (ed.), Association of Collegiate Marketing Educators 2010 Annual conference Proceedings. Dallas, TX:  Association of Collegiate Marketing Educators (Best Paper: Branding and Brand Management Track).

Jillapalli, Ravi and Regina Jillapalli (2013), “Do Professors Have Customer-based Brand Equity?” in D.B. McCabe and G.S. Black (eds.), Marketing Educators’ Association 2013 Annual Conference Proceedings. Portland, OR: Marketing Educators’ Association.

Sierra, Jeremy J., Ravi Jillapalli, and Vishag Badrinarayanan, (2012) “Affect and Self-Expression as Determinants of a Lasting Purchase: The Case of a Tattoo Patron,” in L. Robinson (ed.), Academy of Marketing Science 2012 Annual Conference Proceedings. New Orleans, LA: Academy of Marketing Science.

Jillapalli, Ravi and Regina Jillapalli (2011), “Human Brand Equity: Branding Healthcare Professionals,” in W.J. Kehoe and L.K. Whitten (eds.), Society for Marketing Advances 2011 Annual Conference Proceedings. Memphis, TN: Society for Marketing Advances. 

Jillapalli, Ravi (2011), “Human Brand Equity: Not Just for Celebrities,” in R. Srinivasan and L. McAlister (eds.), American Marketing Association 2011 Winter Educators Conference Proceedings. Austin, TX: American Marketing Association.

Jillapalli, Ravi and Regina Jillapalli (2010), “A Prescription for Medical Outsourcing Success: A Marketing Strategy Approach,” in V. Lukosius and G. Aguirre (eds.), Association of Collegiate Marketing Educators 2010 Annual conference Proceedings. Dallas, TX:  Association of Collegiate Marketing Educators (Best Paper: Marketing Strategy Track).
 
Badrinarayanan, Vishag, Ravi Jillapalli, and Enrique Becerra (2010), “Distal Salesperson-Supervisor Relationships: A Conceptual Integration of Self-Determination, Leadership, and Communication Theories,” in J. A Cote and C.R. Plouffe (eds.), Academy of Marketing Science 2010 Annual Conference Proceedings. Portland, OR: Academy of Marketing Science. 

Jillapalli, Ravi (2007), “A Firm’s Propensity to Outsource: The Role of Firm-Specific Motivators” in W.J. Kehoe and L.K. Whitten (eds.), Society for Marketing Advances 2007 Annual Conference Proceedings. San Antonio, TX: Society for Marketing Advances.

Jillapalli, Ravi (2006), “Outsourcing Competence: A Conceptual Framework” in W.J. Kehoe and L.K. Whitten (eds.), Society for Marketing Advances 2006 Annual Conference Proceedings. Nashville, TN: Society for Marketing Advances.

Jillapalli, Ravi (2006), “The Importance of Cost Savings Factors Vs. Strategic Factors in Outsourcing Decisions” in H. Spotts (ed.), Academy of Marketing Science 2006 Annual Conference Proceedings. San Antonio, TX: Academy of Marketing Science.


B. Works not in Print

1. Papers Presented at Professional Meetings:

“The Neurophysiology of Brand Loyalty”, Research Colloquium, Marketing department , Texas State University, on April 26, 2013.


2. Invited Talks, Lectures, and Presentations:


Guest Lecture (Healthcare Payers and Financing), School of Nursing, Texas State University, November 6, 2025

Guest Lecture (The Role of Influencers in Nonprofits), Stone Hill Adventist Church, Pflugerville, TX, January 18, 2025 

Guest Lecture (The Laws of Human Nature), Stone Hill Adventist Church, Pflugerville, TX, June 7, 2025 

Guest Lecture (Current Operations of the US Healthcare System), School of Nursing, Texas State University, October 16, 2024

Guest Lecture (State of Religion & Politics in the US: An Analysis), Stone Hill Adventist Church, Pflugerville, TX, January 20, 2024 

Guest Lecture (The Problem of Loyalty), Stone Hill Adventist Church, Pflugerville, TX, July 6, 2024 

Guest Lecture (History of SIFE), Students in Free Enterprises, Texas State University, October 9, 2024 

Guest Lecture (SIFE Leadership & Student Engagement), Students in Free Enterprises, Texas State University, November 22, 2024 

Guest Lecture (Current Operations of the US Healthcare System), School of Nursing, Texas State University, August 24, 2023

Guest Lecture (Current Operations of the US Healthcare System), School of Nursing, Texas State University, September 14, 2022.

Online Guest Lecture (The Impact of Affordable Care Act), School of Nursing, Texas State University, September 2, 2021.

Guest lecture, Stone Hill Adventist Church, Pflugerville, TX, July 24, 2021

Online Guest Lecture (The Impact of Affordable Care Act), School of Nursing, Texas State University, September 3, 2020.

Guest lectures (The Truth About Politics: A Marketing Perspective), Stone Hill Adventist Church, Pflugerville, TX, February 1, 2020

Guest Lecture (The Impact of Affordable Care Act), School of Nursing, Texas State University, September 5, 2019.

Guest lectures (Beliefs Have Consequences), Stone Hill Adventist Church, Pflugerville, TX, February 2, 2019

Guest Lecture (The Impact of Affordable Care Act), School of Nursing, Texas State University, September 6, 2018.

Guest lectures (Incredible Power of Trust), Stone Hill Adventist Church, Pflugerville, TX, February 3, 2018.

Guest Lecture (The Impact of Affordable Care Act), School of Nursing, Texas State University, September 13, 2017.

Guest lectures (Parallel Systems in the Brain), Stone Hill Adventist Church, Pflugerville, TX, February, 2017.

Guest Lecture (The Impact of Affordable Care Act), School of Nursing, Texas State University, September 14, 2016.

Guest Lecture (The Impact of Affordable Care Act), School of Nursing, Texas State University, September 9, 2015.

Guest lectures (The Neuroscience of Trust), Stone Hill Adventist Church, Pflugerville, TX, September, 2015.

Guest Lecture (Ethics in Nursing Research), School of Nursing, Texas State University, March 6, 2014.

Marketing Lecture, BA5351, Spring, 2014

Guest lecture (The Future of Unique Identification Using Optogenetics), Stone Hill Adventist Church, Pflugerville, TX, September 7, 2013. 

Guest lecture (Beliefs and the Human Brain), Seventh-day Adventist Church, San Marcos, TX, July 7, 2012.

Marketing Lecture, BA5351, October 24, 2011.

Guest lecture (Cashless Society), Southwestern Adventist University, Keene, TX, October 1, 2011.

Marketing Lecture, BA5351, March 8, 2011.

Guest lecture (Ambulatory Aids and Falls Prevention), School of Nursing, September 2, 2010.

Guest lecture (Cashless Society), Central Austin SDA Church, October 23, 2010.

Marketing Lecture, BA5351, October 25, 2010.

Guest lecture (Cashless Society), First Austin SDA Church, December 4, 2010.

“Do Professor Brand Relationships Matter? The Significance of Being Responsive to Your Students”, The 6th Annual John M. Burns Conference on the Scholarship of Teaching and Learning, Texas Tech University, on September 28, 2007.


5. Other Works not in Print:

a. Works “submitted” or “under review” 


b. Works “ in progress” 

Jillapalli, Ravi, “From Brand Loyalty to Brand Addiction: The Mediating Role of Personality Traits,” (Stage: Data Analysis, Journal of Business Review)

Jillapalli, Ravi, Debra A. Laverie, James B. Wilcox, and Robert E. McDonald, “Professional-Brand Equity: What Transforms Professionals to Brands?” (Journal of Service Research)

Jillapalli, Ravi, “The Neurophysiology of Brand Loyalty” (Journal of Neuroscience).

Jillapalli, Ravi and Regina Jillapalli, “Fresh Insights to Attitude Formation: A Cognitive Neuroscience Perspective,” (Journal of the Academy of Marketing Science).

Jillapalli, Ravi and Taha Alhersh “The Unconscious Role of Mirror Neurons in Neural Coding of Marketing Images” (Journal of Consumer Psychology).


C. Grants and Contracts

3. Funded Internal Grants and Contracts:

Rayburn, Steven W (Co-Principal), Jillapalli, Ravi Kumar (Co-Principal). ENACTUS National Competition, 2022-2023 McCoy College of Business Student Development Program, McCoy College of Business Administration, $4050. (Funded: May 2023). Grant.

McCoy College Faculty Development Grant (2017) Awarded $3,651).

Texas State University's Research Enhancement Program (REP) Grant (2010) (Principal Investigator: Ravi Jillapalli, Co-Investigator: Regina Jillapalli; Awarded $14, 597).

Texas State University's Research Enhancement Program (REP) Grant (2009) (Principal Investigator: Ravi Jillapalli, Co-Investigator: Vishag Badrinarayanan; Awarded $16, 000).


4. Submitted, but not Funded, Internal Grants and Contracts:

Texas State University's Multi-disciplinary Internal Research Grant (MIRG) (2013) (Principal Investigator: Ravi Jillapalli, Co-Investigator: Regina Jillapalli.


D. Fellowships, Awards, Honors:

Best Track Paper Award: Association of Collegiate Marketing Educators 2016 Annual conference / Marketing Strategy and Innovation Track.

Highly Commended Award (2015), Journal of Services Marketing, for Article: Health Care Branding: Developing Emotionally Based Consumer Brand Relationships.

Third Place Overall in the Conference and Best Track Paper Award: Marketing Educators’ Association 2015 Annual Conference / Marketing and Technology Track.

Best Track Paper Award: Association of Collegiate Marketing Educators 2014 Annual conference / Branding and Brand Management Track.

Best Track Paper Award: Association of Collegiate Marketing Educators 2010 Annual conference / Marketing Strategy Track.

2007 Summer Dissertation/Thesis Research Award, Texas Tech University.

Society for Marketing Advances Doctoral Consortium Fellow, 2006.


IV. SERVICE

A. Institutional
      
1. University:

Nontenure Line Faculty Committee, member, Texas State University, (Fall 2023 to Present) 

Guest Lecture (Healthcare Payers and Financing), School of Nursing, Texas State University, November 6, 2025

Guest Lecture (Current Operations of the US Healthcare System), School of Nursing, Texas State University, October 16, 2024
Guest Lecture (History of SIFE), Students in Free Enterprises, Texas State University, October 9, 2024 

Guest Lecture (SIFE Leadership & Student Engagement), Students in Free Enterprises, Texas State University, November 22, 2024 

Guest Lecture (Current Operations of the US Healthcare System), School of Nursing, Texas State University, September 14, 2022.

Online Guest Lecture (The Impact of Affordable Care Act), School of Nursing, Texas State University, September 2, 2021.

Honors College Independent Study: MKT 3350, SUM 2020 Student: Alyson Ross

Online Guest Lecture (The Impact of Affordable Care Act), School of Nursing, Texas State University, September 3, 2020.

Guest Lecture (The Impact of Affordable Care Act), School of Nursing, Texas State University, September 5, 2019.

Attendee, University Curriculum Committee for MKT 5398, February 2, 2018.

Guest Lecture (The Impact of Affordable Care Act), School of Nursing, Texas State University, September 5, 2018.

Guest Lecture (The Impact of Affordable Care Act), School of Nursing, Texas State University, September 13, 2017.

Attendee, Spring Commencement, 2009, 2010, 2011, 2012, 2013, 2014, 2015, 2016, 2017, 2018 (Fall), 2019.

Functional Magnetic Resonance Imaging (fMRI) Working Group, Texas State University (2013 - 2016).

Guest Lecture (The Impact of Affordable Care Act), School of Nursing, Texas State University, September 14, 2016.

Guest Lecture (The Impact of Affordable Care Act), School of Nursing, Texas State University, September 9, 2015.

Guest Lecture (Ethics in Nursing Research), School of Nursing, Texas State University, March 6, 2014.

Faculty Search Committee, School of Nursing, Committee Member. (2010 - 2011).

Guest lecture (Ambulatory Aids and Falls Prevention), School of Nursing, September 2, 2010.



2. College:

College Review Group, McCoy College of Business, Fall 2025 to Present

Guest Lecture (History of SIFE), Students in Free Enterprises, Texas State University, September 29, 2025 

Guest Lecture (Nonprofit Entrepreneurship), Students in Free Enterprises, Texas State University, October 15, 2025 

Guest Lecture (Nonprofit Projects for Students), Students in Free Enterprises, Texas State University, November 5, 2025 

Guest Lecture (History of SIFE), Students in Free Enterprises, Texas State University, February 3, 2025 

Guest Lecture (Leadership & Student Engagement), Students in Free Enterprises, Texas State University, March 10, 2025 

Guest Lecture (Business for Good), Students in Free Enterprises, Texas State University, April 7, 2025 

Guest Lecture (History of SIFE), Students in Free Enterprises, Texas State University, October 9, 2024 

Guest Lecture (SIFE Leadership & Student Engagement), Students in Free Enterprises, Texas State University, November 22, 2024 

Created a McCoy College SIFE Scholarship ($100,000) (Fall 2023) 

Faculty Advisor, Students in Free Enterprises, McCoy College,  (Fall 2024- Present)

Faculty Co-Advisor, Enactus (SIFE), McCoy College,  (2022- Fall 2024)

Faculty Advisor, Enactus (SIFE), McCoy College,  (2021- 2022)

McCoy College CANVAS Discussions Forum (Fall 2020 to Present)

Business Leadership Week (Feb 25, 2020) (Hosted Speakers for MKT 3343-253 & 254) 

McCoy College Graduate Admissions Committee, Fall 2017- Aug. 2019

McCoy College MBA Task Force - Fall 2018- 2019.

McCoy College Graduate Policies Committee (Admissions, Scholarships, Curriculum,  and Policies) - Fall 2017- 2018.

Mentored, coordinated, and developed Services marketing student projects (10) for the US Air Force Services Agency (AFSVA) - Spring 2012.

MBA Hooding, 2010, 2011, 2012, 2013, 2014, 2015, 2016, 2017, 2018

Marketing Lecture, BA5351, Spring, 2014

Marketing Lecture, BA5351, October 24, 2011.

Marketing Lecture, BA5351, March 8, 2011.

Marketing Lecture, BA5351, October 25, 2010.


3. Department/School:



Nontenure Line Faculty in PC - PPS Committee with Gail & Aditya, Fall 2025 to Present

Faculty Search Committee (Digital and Promotions Nontenure Line positions) (Fall 2024 to SP 2025)

MKT 3350 Course Coordinator (Fall 2022 to Present)

Marketing Innovation & Entrepreneurship Course Committee (Fall 2022-SP2023)

Strategic Planning /Undergraduate Curriculum, (Chair Rick Wilson) (Fall 2022)

Marketing Curriculum Committee, (Chair Denise Smart) (2021- 2022)

Bobcat Days, Volunteer (February 19, 2022)

MKT 3343 Committee for Exam Security (2018 – 21)

MKT 3343 Committee for AACSB & SACS Data (2018 – 21)

Piloted Proctorio Proctoring for MKT 3343 (Fall 2020)

Piloted Proctorio Proctoring for MKT 3350 (two sections) (Fall 2020)

Bobcat Days, Volunteer (February 22, 2020)

Graduate Assistant Committee, Committee Member. (Spring 2009 - Present).

Bobcat Days, Volunteer (April, 2019)

Taught a MKT3343 class for Gail Zank on 3/26/2019

Bobcat Days, Volunteer (April, 2018)

Bobcat Days, Volunteer (Feb, 2017)

Scholarship Committee, Department of Marketing – Spring 2009 – 2017

Graduate Assistant Committee, Committee Member. (Spring 2009 - Present).

Behavioral Lab Committee, Department of Marketing, Committee Member Spring 2013 -2015

Bobcat Days, Volunteer (Feb, 2014)

Bobcat Days, Volunteer (April 13, 2013)

Faculty Search Committee, Department of Marketing, Committee Member. (2012).

Bobcat Days, Volunteer (February, 2012)

Bobcat Days, Volunteer (November 19, 2011)

Proposed and developed a Health Care Marketing Course (September 2010 – 2011)

Faculty Search Committee, Department of Marketing, Committee Member. (2011).

Faculty Search Committee, Department of Marketing, Committee Member. (2010).

Marketing Department Research Committee ( Fall 2010 – 2014)

SACS: Learning Outcomes for Consumer Behavior Course (MKT 3350) – Fall 2008- Present

SACS: Learning Outcomes for Marketing Management Course (MKT 5321) – Spring 2009 - Present

Bobcat days, Volunteer (April 17, 2010)

Bobcat days, Volunteer (April 18, 2009)

SACS: Learning Outcomes for Principles of Marketing Course (MKT 3343) – Spring 2009

Attendee/Reader, Alpha Mu Alpha, 2008- 2018



B. Professional:


Reviewer, Journal of Marketing for Higher Education (Spring 2020 – Present)

Society for Marketing Advances Conference (2017), Marketing Strategy Track, Sessions Chair

Ad Hoc Reviewer, Journal of Services Marketing (Summer 2015 – 2023)

Ad Hoc Reviewer, Marketing Management Journal (Spring 2014 –2016)

Ad Hoc Reviewer, Journal of Global Marketing (Spring 2014- Present)

Media Relations Officer, SERVSIG, American Marketing Association, 2008 – 2014

Ad Hoc Reviewer, Electronic Commerce Research (Spring 2013- Present)

Reviewer, AMA SERVSIG International Research Conference (2014)

Brand Marketing and Communications Track Session Chair, 2011 American Marketing Association Winter Educators Conference. Austin, Texas.

Society for Marketing Advances Conference (2009), Brand and Product Management Track Reviewer

American Marketing Association case competition, Judge –Spring 2009

Summer American Marketing Association Educator’s Conference (2006) - Marketing Strategy Track Reviewer

Marketing Management Conference (2005) - Marketing Strategy Track Reviewer



C. Community:

Guest Lecture (Role of Influencers in Nonprofits), Stone Hill Adventist Church, Pflugerville, TX, January 18, 2025 

Guest Lecture (Laws of Human Nature), Stone Hill Adventist Church, Pflugerville, TX, June 7, 2025 

Guest Lecture (State of Religion & Politics in the US: An Analysis), Stone Hill Adventist Church, Pflugerville, TX, January 20, 2024 

Guest Lecture (The Problem of Loyalty), Stone Hill Adventist Church, Pflugerville, TX, July 6, 2024 

Guest lecture, Stone Hill Adventist Church, Pflugerville, TX, July 24, 2021

Guest lectures (The Truth About Politics: A Marketing Perspective), Stone Hill Adventist Church, Pflugerville, TX, February 1, 2020

Jury Duty, Williamson County, TX, January 6, 2020

Guest lectures (Beliefs Have Consequences), Stone Hill Adventist Church, Pflugerville, TX, February 2, 2019

Guest lecture (Incredible Power of Trust), Stone Hill Adventist Church, Pflugerville, TX, February 3, 2018

Guest lecture (Parallel Systems in the Brain), Stone Hill Adventist Church, Pflugerville, TX, February, 2017.

Stonehill Adventist Church, Director, Religious Liberty, Fall 2016 – Present

Stonehill Adventist Church, Feeding the Homeless Drive, Fall 2015 - 2016

Stonehill Adventist Church, Lectures on the Neuroscience of Trust, September 2015 

Market Analysis for Keep Austin Fed, Nonprofit (Charitable) organization, Austin TX (2014).

Satisfaction Survey and Analysis, University Parkway Seventh Day Adventist church, Pensacola, Florida, (2012)

Rebranding Religious Organization, The Path- SDA Church, Pflugerville, TX (2011)

Brand development and Management, Non-Profit (Charitable) organization, Austin, TX (2010 - 2012).

Market analysis and religious marketing campaign, Seventh-day Adventist Church, Lubbock, TX- 2008-2009.


D. Organizations

1. Honorary: 
a. Beta Gamma Sigma
b. Phi Kappa Phi
2. Professional:
a. Society for Neuroscience
b. Society for Marketing Advances
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